[ Pharmacy Health Network ROI Highlights
J Connecting You To Healthy Living Sprlng 2010

Pharmacy Health Network (PHN), an out-of-home digital signage network in retail pharmacies, streams advertisements and educational content to flat-

panel LCD screens, enabling advertisers to target consumers while they wait for prescriptions to be filled. Presented by

PHN is owned by Cardinal Health - one of the largest health care companies in the world - and an essential link in the health care supply chain, providing
pharmaceuticals and medical products to more than 40,000 locations each day. As the distributor of products into the PHN locations, Cardinal Health is CardinalHealth
able to quantify return on investment to advertisers through the measurement of increased product flowing through the distribution channel to pharmacies.
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- Average units shipped to PHN stores increased 15%
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« During the promotional period, non-PHN store sales
were down 27% when comparing January 2010 to
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the same time period. Non-PHN stores saw a
decrease in sales during this time.






